
ommunication isimelessC
     he tools we use to communicate have changed but 
essential, effective messages have not.

New technologies and brand identities can be applied 
to any well-crafted message.
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If you strip away all of the code, can your brand stand on its’ own merit? Is there a meaningful, loyal relationship 
with your customers?

New mediums and digital techniques are not 
a substitute for substance.

Building an effective web presence is more than 
just a functioning site and validated code.

Marketing collateral is about seamless synergy with a brand that has 
strength. It’s about the power of your message being driven by code 
that compels.

If this isn’t your brand, contact us. Drop us a letter. 

We know how to marry the principles of the past with the 
technologies of today.
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Laura Kerbyson
laura@laurakerbyson.com

LK

2

104

http://laurakerbyson.com
mailto:laura@laurakerbyson.com
mailto:laura@laurakerbyson.com
http://www.laurakerbyson.com
mailto:laura@laurakerbyson.com

